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V isitors' im poriance - Satisfaction A nalysis of Tourik;t

Destination - A Case of Jam m u & Kashm ir 'Fourislé'.

Deepak iainl

tkbstract

Tourism industry is very m uch affected w ith perception the tourists
carry w jth them  about a destination. The study evaluates tlte

perceptions of tourtsts towards j&K state wittt tlle broader objectlvc
of exam ining its alignm ent w ith the induced im age and draw ing
som e insights on the dim ensions of the im age m rceptions related
to the overall and specific characteristic.s of the place. Results
from  factor analysis show  that visitors do not carzy fl!e requisite

level of positive perception for J&K as tourist destination in respect
of eleven variables out of 37 variables studied in a1I tltree factors
extracted. Im portance - satisfaction m atrix identified that though
there are factors on w hich governm ent and private players are
paying lot of em phasis to satisfy tourists but a lot rem ains te be
achieved on this front. They need to pay attention to those factors

as highlighted in IS mafrix in Quadrant ''Opportunities for
Im provem entn
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Tourism  D estination Im age and Branding - O disha

Prithweeraj Acharya'
J.K. Pandaz

A bstract

The present Research Paper critically exam ines and analyzes the

factors that create a positive destination im age in the m inds of

the prospective tourists in the State of O disha. For this purpose,

a total sam ple population of 197 individuals w as selected through

the adm inistration of sim ple random  sam pling technique. The

findings of the study w ill not only help in identifying the underlying

issues and problem s being countered by the industry in the State
but w ill also indicate a scope of further research in this field.
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A gile Leadership and O rganisational D evelopm ent'
.

A n Em pirical Study

A .P. Sharm a'

R .K . Sharm az

A bstract

This study attem pts to find out the im pact of leadership on

organisation develepm ent. lt focusas to identify the factors of
leadership and their influence on the corporate transform ation
and organisational develclpm ent. D ata w ere collected from  a sam ple
of 317 em ployees of autom obile sector using convenience sam pling
technique. Exploratory factor analysis reveals that total nine factors

w ere extracted from 29 variables by using rotated m atrix
.

Correlation analysis w as also conducted betw een dependent and

independent variables and afteT that a1l the nine factors w ere put
under regressjon test to find out the im pact of these factors

.
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M easuring Personality T ype and lts lnf luencing

Factors in H um an Psychology: A n Em pirical A nalysis

A tanu K undu'

Subir G hosbz

4 tys f ra E' l

N orm ally, tw o types of personalities nam ely type A and type B

are found in hum an psychology. Type - A individualj are norm ally
am bitious, aggressive, com petitive, high risk taking and type - i5

individuals are just opposite to type A. But in reality most of tlae
e o p l e p o s le s s e s s o m e c h a r a c t e r i s t i c s o f t y p e A a n d s o m eP

characteristics of Type B. Therefore the need arises to study the

perstm ality of rrtixed category. A gainst this backdrop, present study

tries to establish a new  type 'C 'of pcrsonality besides the existing

tw o types. lt also aim s to find o ut the percentage of people under

each category of personality and analyses the influencing f actors

of personality type possess in hum an psychoïogy.

K ey w ords: H um an Psychology, Type 'C' Personality percentage,

Chi-squ a re tes t sta ti s ti c C urrel at i on level of s i gn if icance








